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What do you think of when 
you think about social 

media for your program?



Investing in social media
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It takes work, time, thought, 
ideation, and it opens up more 
avenues for feedback (positive 
and negative).
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It gives you the ability to tell your program’s 
story, to share exciting updates, publicize 
new menu items, highlight the good work 
of your staff, and so much more!







It’s time for questions!



Thank you!
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